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Abstract. Although growing in volume, women’s entrepreneurship is still significantly 

underrepresented relative to the entrepreneurial activities of men. Moreover, in most of 

the contexts, quantitative performance of female entrepreneurs are worse, compared to 

the ones achieved by their male counterparts. Though certainly important, knowing 

only the quantitative performance of female entrepreneurs is not enough for improving 

their competitiveness and socio-economic status. Quantitative performance are the 

results of certain qualitative features of women’s entrepreneurial activities, which are 

often neglected in the public discourse. The aim of the study is to provide an overview 

of the sectoral structure of women’s entrepreneurship from the less studied contexts, 

such Serbian environment is. Working with data provided by the Statistical Office of the 

Republic of Serbia, the study empirically tests and supports the hypotheses that there 

are differences in the sectoral distribution of female and male entrepreneurs in the 

Republic of Serbia, with Serbian female entrepreneurs being overrepresented in the 

services sector. Moreover, the results show women’s observed participation in the 

services sector is significantly higher than the one which would be expected given the 

sectoral structure of the general population of entrepreneurs. The paper discusses its 

theoretical and practical contributions as well.   
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INTRODUCTION 

Because of the importance it has for the improvement of economic position of women, 

but also for the general socio-economic progress of a society (Brush. Bruin, & Welter, 

2009; Carbera & Mauricio, 2017; De Vita, Mari, & Poggesi, 2013; Moreira, Marques, 

Braga, Ratten, 2019; Sajjad, Kaleem, Chani & Ahmed, 2020; Terjesen & Amoros, 2010), 

the entrepreneurial activity of women becomes a phenomenon interesting for both the 

academics and practitioners (Foss, Henry, Ahl, & Mikalsen, 2019; Mitchelmore & Rowley, 

2013). Female entrepreneurs are “one of the fastest growing entrepreneurial population” 

with specific characteristics, which is why they have become a separate branch of 

research (Foss et al., 2019; Ahl, 2006). Economic empowerment of women and their 

entrepreneurial activity, as one of the ways to achieve this goal, are one of the indicators of 

the development of a particular society (Sarfaraz, Faghih, & Majd, 2014). Although growing 

in volume and socio-economic contribution, women's entrepreneurial activity is less 

pronounced compared to the men's (Salis & Flegl, 2021; Vracheva & Stoyneva, 2020). Based 

on this fact, it is emphasized that women’s entrepreneurship is a necessary, but underused 

source of economic growth (Kamberidou, 2020; Tsuchiya, 2010; Vossenberg, 2013).  

Not only is the entrepreneurial activity of women less pronounced, but also those 

women who are entrepreneurs perform worse, comparatively in relation to their male 

counterparts (Bardasi, Sabarwal, & Terrell, 2011; Brixiova, Kangoye, & Said, 2020; Klapper 

& Parker, 2010; Watson, 2002). Moreover, in addition to less favorable quantitatively 

measured performances, there is also an unfavorable qualitative structure of women's 

entrepreneurial activity. For example, women are more often pushed into the entrepreneurship 

by necessity such as job scarcity (Chen, Lee, & Alymkulova, 2021; Elam et al., 2021), 

and they are overrepresented in the more competitive and less lucrative service sector 

(Mitchelmore & Rowley, 2013; Terjesen, 2016; Zhao & Yang, 2021). This poorer 

qualitative structure of women's entrepreneurial activity is considered as one of the 

determinants of the lower performance of their entrepreneurial ventures. 

Although women’s entrepreneurship is on its way to be empirically revealed, most of 

the studies are conducted in the developed world, with Anglo-Saxon countries dominating the 

field (Carbera & Mauricio, 2017; Henry, Foss, & Ahl, 2016). The data from other contexts are 

missing, thus creating the research gap worth of filling. Female’s entrepreneurial activity is 

under-researched field in Serbia as well. As for the data on the structural composition of 

the women’s entrepreneurship in Serbia, the existing data are at best based on descriptive 

statistics, without identifying statistical differences in the structure of Serbian entrepreneurial 

activity by gender and by sector. 

Given the importance of the qualitative structure of the entrepreneurial activity for 

business success of women entrepreneurs, on the one hand, and the lack of statistically 

based conclusions on the structure of women’s entrepreneurship in the Republic of 

Serbia, on the other hand, the aim of this study is to statistically test the hypotheses about 

female entrepreneurs’ overrepresentation in Serbian service sector.  

The remainder of the paper is structured as follows. The first section of the paper 

provides an overview of the literature on the basis of which hypotheses are defined. The 

methodological aspects of the study are explained within the second section of the paper, after 

which the results are presented and discussed. The paper ends with concluding remarks.  
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LITERATURE REVIEW 

In Serbia, gender inequalities in entrepreneurship are a reflection of the general 

gender inequality that is present in the political, economic and wider social inclusion of 

women. Out of the total number of companies and entrepreneurs in the Republic of Serbia, 

on average in only 28% of cases women are businesses’ owners or founders. Women are 

every third entrepreneur in the Republic of Serbia (31% women vs. 69% men) and they 

own every fourth company (24% owners vs. 76% owners) (Statistical Office of the 

Republic of Serbia, 2020b)2. Entrepreneurial gender-gap which exists in the Republic of 

Serbia is consistent with global pattern of women’s presence in the entrepreneurship. 

Gender structure of the entrepreneurial activity on a global level is in favor of men, both 

within the early entrepreneurial activity and within the established businesses (GEM, 2022). 

Along with the usual factors that determine the worse position of women in the labor 

market, such as inadequate women's human and social capital, it is also acknowledged that 

social norms, values and gender stereotypes are of great importance for less pronounced 

entrepreneurial activity of women. Thus, for example, Cuberes, Priyanka and Teignier 

(2019) find that the entrepreneurial gender-gap is wider in the countries of Eastern and 

Southeastern Europe (former communist countries, including Serbia) partly because of the 

values towards women in these societies which are typically lower than in the rest of the 

European countries. 

In addition to their lower participation, women-owned and managed businesses perform 

comparatively worse, as measured by traditional economic and financial measures. 

Women-owned businesses are smaller, generate less income and profit, close more often, 

are predominantly focused on small, local markets, and have limited potential for growth 

(Harrison, Leitch, & McAdam, 2020; Kamberidou, 2013; Parker, 2009; Vossenberg, 2013).  

Within the strategic, institutional and regulatory framework in the Republic of Serbia, 

entrepreneurship is recognized as a way to improve women's economic participation and 

achieve gender equality (Government of the Republic of Serbia, 2015; 2021a; 2021b). 

However, at the same time, economic policy does not seem to respect the specific position of 

women. Thus, for example, the gender perspective is not sufficiently incorporated into the 

official economic policy and measures to support entrepreneurial activity. This conclusion 

is derived from the fact that there are almost no specific measures to support women 

entrepreneurs. An analysis of the support programs which are already implemented (for an 

overview of the programs see: Avlijaš, Vladisavljević, & Popović Pantić, 2012) leads to the 

conclusion that none of them is specifically developed for the needs of women, nor that any 

of them proactively promotes women's entrepreneurial activity in more productive or 

lucrative sectors. A similar conclusion can be reached by looking at the list and content of 

current programs to support entrepreneurial activity, which shows that out of total of 36 

programs, only one is specifically developed to support women's entrepreneurial activity 

(for a list of this programs see: The Entrepreneurship Portal). Finally, gender analyzes of 

the entrepreneurship programs (NALED & UN Women, 2019) confirm that there are no 

clearly targeted and continuous efforts and measures to support the inclusion of women in 

growing, innovative, profitable or future economies such as green and circular economy. 

Generally, it can be concluded that current support measures are only keeping the status-

 
2 The law of the Republic of Serbia distinguishes between entrepreneurs who are considered to be natural persons and 

companies which are treated as legal entities. 
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quo situation, and that, in some cases, they also further deepen the gender-based gap and 

segregation in the entrepreneurial activity in the Republic of Serbia.  

Therefore, data on the intensity of women's entrepreneurial activity are necessary, but 

not sufficient to achieve the goals in the field of economic empowerment of women. The 

qualitative structure of the entrepreneurial activity, which is in fact a framework for 

achieving the quantitative results, is often neglected in the public discourse. The point is 

that in addition to affirming, promoting and supporting the scope of entrepreneurial 

activity, the diversification of women's entrepreneurial activity towards higher added 

value activities must be supported. When this qualitative aspect is neglected, it should 

come as no surprise that the National Strategy for Gender Equality for the period 2021-

2030 (Government of the Republic of Serbia, 2021a) officially admits that measures to 

improve women's entrepreneurial activity and their economic empowerment have poor 

results and have not contributed to the closure of the economic gender gap in Serbia. This 

is a clear call to provide scientifically generated knowledge of the Serbian women’s 

entrepreneurial activity features, which will be an impulse for evidence-based policy 

within this domain. The present study is answering this call. 

It is often pointed out that entrepreneurship is one of the ways to economically 

empower women. However, some research finds that, on average, self-employed women 

earn less than those employed for salary, as well as compared to self-employed men (Klapper 

& Parker, 2010). These data raise the question as to whether promoting entrepreneurial 

activity without respecting its structure is really a way to close the gender gap in the socio-

economic position of women. Entrepreneurship does not seem to be a panacea for gender 

equality (Lechmann & Schnabel, 2012). It is necessary to shape women's entrepreneurial 

activity in such a way that it becomes a sustainable economic activity that supports the 

goals of gender equality. This kind of activity would have the potential to generate jobs, 

increase income and lead to economic and social transformation.  

In addition to the quantitative aspect of research and support for women entrepreneurs, it 

is very important to firstly understand and then to improve the qualitative structure of 

women's entrepreneurial activity. Although the performance of women entrepreneurs is on 

average worse than the performance of their male counterparts, it is possible that this gender 

gap would disappear when business sector is introduced as a control variable. The main 

argument is that the quantitative performance of women’s entrepreneurial activity should not 

be discussed and evaluated irrespective of its qualitative features. And what is the qualitative 

structure of women’s entrepreneurship? 

The majority of Serbian women entrepreneurs are necessity entrepreneurs. Moreover, 

according to data from the Global Entrepreneurship Monitor’s (GEM) Report on Global 

Entrepreneurial Activity of Women (Allen, Elam, Langowitz, & Dean, 2008), out of 41 

countries assessed, Serbia is ranked first in terms of the relationship between opportunity-

driven and necessity entrepreneurs, in favor of the later3. The potential of the so-called 

necessity entrepreneurship to contribute to economic growth and personal well-being of 

entrepreneurs is extremely limited (Acs & Varga, 2005).  

Women entrepreneurs are overrepresented in the low- growth and performance 

industries with a domination of retail and personal services industries (Aidis, 2016; Anna, 

Chandler, Jansen, & Mero, 2000; Braches & Elliot, 2017; Brixiova, Kangoye, & Said, 

 
3 Unfortunately, this is the last GEM report presenting data for the Republic of Serbia.  
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2020; Gawel, & Mroczek-Dabrowska, 2021; Henry et al., 2016; Lerener & Almor, 2002; 

Terjesen, 2016;). This horizontal gender-based occupational segregation is manifested as 

the fact that women entrepreneurs are engaged in activities with lower entry barriers and, 

thus, in activities in which the intensity of competition is more pronounced (Vossenberg, 

2013). These are mainly service and consumer product activities characterized by lower 

capital investment (Kamberidou, 2020; Loscocco & Robinson, 1991; Vossenberg, 2013). 

According to the so-called gender queuing theory, women entrepreneurs choose 

activities that were once dominated by men who leave them due to the reduction of their 

attractiveness, which then opens the space for women to enter (Bird & Sapp, 2004). Thus, 

women entrepreneurs mostly realize their entrepreneurial activity in peripheral economic 

niches in which men entrepreneurs are not interested (Anna et al., 2000; Loscocco & 

Robinson, 1991). As a result, women entrepreneurs are more represented in activities with 

lower profit potential and more pronounced competition; activities such as trade and 

services (Birley, 1989; Bowen & Hisrich, 1986; Brixiova & Kangoye, 2020; Buttner, 1993; 

Coleman, 2000; Gawel & Mroczek-Dabrowska, 2021; Kamberidou, 2020; Hisrich & 

Brush, 1984; Manolova, Brush, Edelman, & Elam, 2020; Orser & Hogarth-Scott, 2002; 

Robichaud, Zinger, & LeBrasseur, 2007; Rodríguez & Santos, 2009; Tsuchiya, 2010; 

Verheul & Thurik, 2001). Based on the previous, the following hypotheses are developed. 

H1a. Distribution of female and male entrepreneurs differs across Serbian business 

sectors.  

H1b. Serbian female entrepreneurs are overrepresented in the services sector.  

METHODOLOGY 

2.1. Data and Variables 

Serbian official statistical reports (Labor Force Survey and Report on Women and 

Men in Serbia) are used as source of data on structure of Serbian entrepreneurs by their 

gender and sectoral involvement. Both of the used documents are reporting data for 2019.  

Although there is more or less an agreement that an entrepreneur is a person who 

identifies, evaluates and exploits business opportunities (Shane & Venkataraman, 2000), 

the things are not so clear when it comes to operationalization of an entrepreneur as a 

research variable. Moreover, they become more complicated when the term entrepreneur 

is used to mark different things, depending on whether it is used for research, legal, tax or 

some other purpose (Hughes, 2005). Nevertheless, the owners of micro, small and 

medium sized enterprises as well as the self-employed persons, are most commonly 

proxies for entrepreneurs in the studies on entrepreneurship (Foreman-Peck, 2005; Parker, 

2009; Spencer & Gomez, 2004). The problem of choosing the measure for the entrepreneur 

variable, researchers often solve by choosing the one for which they have available data 

(Parker, 2009). As the availability of data determines the existence of the study itself, 

present study uses Serbian official statistical documents, as the most complete and accurate 

source of data on the subject.  

Serbian Labor Force Survey recognizes self-employment as one of the employment 

statuses (salaried employees and helping household members, being the other two forms). 

Therefore, the self-employed persons are considered to be entrepreneurs for the purpose 

of this study. ‘’Self-employed are persons who work independently in their own 

company, institution, private shop or on agricultural property, as well as persons who 
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perform independent professional activity or some other work for own account’’ (Statistical 

Office of the Republic of Serbia, 2020a, p. 64). In the used data sources, employment is 

measured in the following sectors: agriculture, industry, construction, and services.  

2.2. Methods 

As the sectoral distribution of the entrepreneurs is a categorical variable, the Chi-

square test of independence was used to explore whether any statistically significant 

difference exists in sectoral distribution of Serbian female and male entrepreneurs. Moreover, 

the Chi-square goodness of fit test is used to assess whether the observed sectoral distribution 

within the population of female entrepreneurs corresponds to the one which would be 

expected based on the sectoral structure of the total entrepreneurial population. In other words, 

this test was used to assess whether there is an overrepresentation of women entrepreneurs in 

certain sectors. 

RESULTS AND DISCUSSION 

A Chi-square test of independence was performed to examine the relation between 

gender and the sector of the self-employed persons in Serbia. Table 1 summarizes results 

on sectoral distribution of self-employed women and men in Serbia.  

Table 1 Self-employed in Serbia, by sectors and gender 

  Females Males Total 

A
g

ri
cu

lt
u

re
 

Count 61 203 264 

% within Sector 23.1% 76.9% 100.0% 

% within Gender 30.3% 43.8% 39.7% 

% of Total 9.2% 30.5% 39.7% 

In
d
u

st
ry

 Count 10 36 46 

% within Sector 21.7% 78.3% 100.0% 

% within Gender 5.0% 7.8% 6.9% 

% of Total 1.5% 5.4% 6.9% 

C
o
n

st
ru

ct
io

n
 

Count 0 38 38 

% within Sector 0.0% 100.0% 100.0% 

% within Gender 0.0% 8.2% 5.7% 

% of Total 0.0% 5.7% 5.7% 

S
er

v
ic

es
 Count 130 187 317 

% within Sector 41.0% 59.0% 100.0% 

% within Gender 64.7% 40.3% 47.7% 

% of Total 19.5% 28.1% 47.7% 
 Count 201 464 665 
 % of Total 30.2% 69.8% 100.0% 

Source: Author’s calculations based on data available in Serbian Statistical Office, 2020a, 2020b 

The results show significant relation between these variables, X2 (3, N = 665) = 41.857, 

p = .000.  

Table 2 presents the results of the Chi-square goodness of fit test of the difference between 

the observed and the expected sectoral distribution of female and male entrepreneurs. 
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Table 2 Observed and Expected Frequencies of Self-employed in Serbia, by sectors and gender 

  Observed Expected Residual 

F
em

al
es

 

Agriculture 61 84.6 -23.6 

Industry 10 14.4 -4.4 

Services 130 101.9 28.1 

M
al

es
 Agriculture 203 184.2 18.8 

Industry 36 31.4 4.6 

Construction 38 26.5 11.5 

Services 187 221.9 -34.9 

Source: Author’s calculations based on data available in Serbian Statistical Office, 2020a, 2020b 

As it can be noticed, female entrepreneurs are overrepresented in the services and 

underrepresented in all other sectors (X2 (2, N = 201) = 15.679 p = .000). The opposite is 

true for their male counterparts (X2 (3, N = 464) = 13.052, p = .005). 

Clearly, results support both of the hypotheses about the sectoral structure of the 

entrepreneurial activity of women and men in the Republic of Serbia. There are evident 

and statistically significant differences in the sectoral distribution of female and male 

entrepreneurs. Though the services sector absorbs the majority of the entrepreneurs in 

general (47.7%), the sectoral structure of male entrepreneurs is more evenly distributed. 

While two thirds of female entrepreneurs are engaged in the services sector (64.7%), less 

than half of the male entrepreneurs (40.3%) are doing business in this sector.  Moreover, 

results show that when compared to the sectoral distribution which could be expected on 

the basis of the distribution of the entire population of entrepreneurs, the sectoral 

distribution of female entrepreneurs significantly differs. The observed participation of 

the female entrepreneurs is significantly lower than the one which could be expected in 

the agriculture and the industry sector, while it is significantly higher in the services 

sector. Quite the opposite is true for the group of male entrepreneurs.  

Female entrepreneurs are overrepresented in the services sector, and this is one of the 

most common observations of entrepreneurship scholars (Mitchelmore & Rowley, 2013; 

Sullivan & Meek, 2012). Thus, the results of the present study complement the ones 

presented by other scholars researching or reviewing results from other national contexts 

(for example: Agussani, 2020; Bruni, Gherardi, & Poggio, 2004; Byrne, Fattoum, & Diaz 

Garcia, 2019; Ghouse, McElwee, & Durrah, 2019; Kumar, 2015; Mitchelmore & Rowley, 

2013) and they are somewhat proof of the existence of the female-type of business activities 

in Serbia as well. This unfavorable sectoral distribution of the female entrepreneurs can lead 

to the conclusion that women are not less capable and less productive by default, but that 

they are predominantly represented in less profitable business sectors with strong 

competition. And the results confirm that they are dominantly engaged exactly in this kind 

of sector. The unfavorable qualitative structure of women's entrepreneurial activity is 

indicated by the existence of gender-based segregation in the entrepreneurial activity. Thus, 

women are predominantly and disproportionately represented in the services sector. 

Moreover, not just that they are overrepresented in the competitive service sector, but the 

majority of them own and manage micro-enterprises (Babović, 2012). And exactly these 

types of businesses are most vulnerable in terms of survival and value generation for 

stakeholders. This is one more argument in favor of the gender queuing theory. As 

Reskin and Roos (1990) postulate, there are two types of queues in the labor market: the 

labor queues and the job queues. While the former means that employers rank potential 
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employees, the latter is referring to ranking of jobs by the employees. Men become less 

interested for occupations in which rewards decline, relative to some other occupations 

which require similar qualification. Occupations with declining rewards then become 

more open for women to step in. Financial rewards in an occupation are not the only 

criterion men use to rank a job in a queue. A job will become worse ranked by men when 

its financial rewards are reduced, but also when it becomes less secure, prestigious and when 

it offers less mobility opportunities. As a consequence, some occupations become extensively 

male-dominated which enforces or reinforces gender-based stereotypes regarding the 

occupations which are (in)appropriate for women. As less attractive, most service industries 

are not a priority choice for men. These activities then offer more space for women 

entrepreneurs to enter. Also, this choice of women entrepreneurs is further intensified by 

the existing gender stereotypes that push women into the service-oriented activities which 

are considered to be more appropriate for them. 

CONCLUSION 

The results of the present study support both of the hypotheses referring to the 

sectoral distribution of women entrepreneurs. There is a statistically significant difference 

in the sectoral structure of women’s and men’s entrepreneurship in Serbia, with women 

entrepreneurs being relatively more engaged in the services sector. Moreover, women’s 

observed participation in the services sector is significantly higher than the one which 

would be expected given the sectoral structure of the general population of entrepreneurs.  

This paper contributes to the theory and practice in several important ways. First, the 

present study is answering the call to explore not only the quantitative performance of 

women entrepreneurs, but the qualitative aspects of their activities as well. The study 

supports the argument of the less favorable qualitative structure of female entrepreneurial 

activity. Thus, it strengthens the notion of the need for women's entrepreneurial activity 

to be researched and evaluated holistically, quantitatively and qualitatively. As it is the 

case in the wage employment sector, the less attractive industries are left by male 

entrepreneurs to be entered by their female counterparts. Therefore, the overrepresentation of 

women entrepreneurs in the services industries can be understood within the gender queuing 

theory perspective. Moreover, the study brings evidence on women’s entrepreneurship from 

less researched context such as Serbia. This complements the existing body of knowledge and 

helps in getting the full perspective of the phenomenon of women’s entrepreneurship. 

Second, the study’s results enrich the knowledge on women’s entrepreneurship in 

Serbia. Despite its growing importance, women's entrepreneurial activity is still insufficiently 

researched, especially in underdeveloped and developing countries. Research on women's 

entrepreneurial activity in developing countries is most often conducted on small and 

unrepresentative samples (De Vita et al., 2013). This situation should not be surprising, given 

that researchers on this issue in their countries are often pioneers who do not have gender-

sensitive official statistics to support their research (Brush & Cooper, 2012). Unfortunately, 

Serbia is no exception on all these issues. Despite the growing political and media interest in 

women's entrepreneurial activity in Serbia, it is still a research niche. Thus, for example, the 

analysis of papers identified by searching in relevant index databases (WoS, Scopus and 

SCIndeks) leads to the conclusion that there are not more than 50 papers dealing with the 

female entrepreneurship in Serbia. Moreover, the identified papers are mainly based on the 
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analysis of data which were collected in small, unrepresentative samples, and most of the 

papers are descriptive in nature. 

Third, the study provides much-needed data for evidence-based policies to support 

women’s entrepreneurial activities in Serbia. It statistically proves that differences in 

sectoral representation of female and male entrepreneurs in the Republic of Serbia not only 

exist, but are also significant. Thus, in order to ensure that women's entrepreneurial activity 

really contributes to the improvement of their economic and social position and to the 

achievement of other gender equality goals it is obviously necessary to define measures to 

improve the sectoral distribution of women entrepreneurs. Though needed, a detailed 

discussion of policy implications and entrepreneurial support measures is out of this paper’s 

focus. Policy measures should tackle structural shortcomings of the entrepreneurial ecosystem 

so that women can provide resources needed for their entrepreneurial engagement, such as 

financial capital, knowledge and networks (Coleman & Robb, 2018). On a more general level 

and in line with Dennis’s (2011) policy framework, it can be argued that it is necessary to act 

systematically and extensively in order to improve both the numbers and the qualitative 

features of women’s entrepreneurship in Serbia. In other words, it is important to create 

affirmative and supportive both the institutional and the cultural environment for women’s 

entrepreneurship.  
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KVALITATIVNE KARAKTERISTIKE  

PREDUZETNIČKE AKTIVNOSTI ŽENA U REPUBLICI SRBIJI:  

PERSPEKTIVA SEKTORSKE DISTRIBUCIJE 

Iako raste u obimu, preduzetnička aktivnost žena je i dalje značajno manje zastupljena u odnosu na 

preduzetničku aktivnost muškaraca. Pored toga, kvantitativne performanse preduzetnica su u većini 

okruženja loše u odnosu na one koje ostvaruju preduzetnici. Iako je poznavanje kvantitativnih 

performansi svakako značajno, ovo nije dovoljno kako bi se ostvarili ciljevi unapređenja njihove 

konkurentnosti i socio-ekonomskog položaja. Kvantitativne performanse su rezultat određenih 

kvalitativnih karakteristika preduzetničke aktivnosti žena koje su često zanemarene u javnom diskursu. 

Cilj ove studije je da pruži uvid u sektorsku distribuciju preduzetničke aktivnosti žena u Srbiji. Koristeći 

podatke koji su dostupni u zvaničnoj statistici Republike Srbije, studija empirijski testira i potvrđuje 

hipoteze o tome da postoje razlike u sektorskoj distribuciji preduzetnika i preduzetnica u Republici Srbiji, 

pri čemu su preduzetnice natprosečno zastupljene u sektoru usluga. Takođe, rezultati ukazuju na to da je 

učešće preduzetnica u ovom sektoru je statistički značajno veće u odnosu na njihovo relativno učešće 

koje se očekuje na bazi sektorske distribucije preduzetnika generalno. U radu se daje prikaz i njegovog 

teorijskog i praktičnog doprinosa.   
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