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Abstract. One of the ways to solve economic and social problems is social 

entrepreneurship. In today's turbulent environment, the question of survival is posed to all 

economic entities, including those who operate as entities of social entrepreneurship. 

Digitization of business is a necessary process in innovating business models. In this 

research, we observed the impact of the knowledge breadth on the process of digitalization 

of the business of social entrepreneurship entities. In order to measure the knowledge 

breadth, we used the plans according to which the education in the field of digitization is 

carried out, the number of certified and expert lecturers, the number of sources of 

knowledge, patents and creativity. The main goal of the research is to determine whether the 

knowledge breadth can contribute to accelerating the process of digitization of social 

entrepreneurship and thereby contribute to its development. 97 social entrepreneurship 

entities from Bosnia and Herzegovina (B&H) participated in the research. Data were 

collected using questionnaires and analyzed using correlation and regression methods. We 

investigated the importance of the knowledge breadth in the process of digitization of social 

entrepreneurship. According to the results of the research, the knowledge breadth 

significantly affects the application of digitization in social entrepreneurship entities. 
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1. INTRODUCTION 

Freedom of competition contributes to the development of the entrepreneur as an 

individual, and thus the economy, because according to Schumpeter's theory, the growth 

of the number of entrepreneurs leads to economic growth (Bazhal, 2016). If everything 

worked as in theory, there would be no poverty, and we are aware of the fact that this is a 

big problem today. We are also aware of the fact that people who have some physical 

disability or other health problem cannot live normally due to lack of understanding of 

the environment and poor employment opportunities. All over the world, numerous 

governmental and non-governmental organizations and associations are struggling with 

these problems, in order to provide this part of the community with a decent life and open 

employment opportunities. One of the possibilities that perhaps offers the best and 

highest quality solution is the development of social entrepreneurship. The measures 

adopted by the states are mostly short-term and insufficient to have a long-term effect on 

suppressing the negative consequences of these problems. Therefore, it is very important 

to find some alternative ways to influence the reduction of social inequality and increase 

the inclusion of marginalized groups of society in all economic and social flows of the 

community. Social entrepreneurship is a great way to solve these problems. This research 

is focused on the analysis of the connection and relationship between the digitization process 

and the development of social entrepreneurship. The development of technology requires the 

development of innovative business models in all areas of business, including social 

entrepreneurship. Dees (1998) observes social entrepreneurship as a phenomenon that shows 

potential for solving accumulated social problems, for addressing unmet needs and innovative 

ways of connecting and using existing resources. The development of ideas, expansion of 

knowledge and innovation are something business entities cannot survive without in the 

current turbulent business environment. The crisis caused by the pandemic of the COVID-19 

virus is the best indicator of the importance of digitization, ideas, innovations and knowledge. 

Business entities that were ready to respond to this challenge survived even in these difficult 

times. Therefore, advanced digital technology, that is, "artificial intelligence (AI), Internet of 

things, Big Data, social networks, Cloud, computing, robotics, 3D printers, autonomous 

vehicles, virtual reality, machine learning, are no longer in the domain of mega trends of the 

future, but have become a reality in the XXI century" (Petković, 2021, p. 56).  

Like all business entities, social entrepreneurs also face increasing competition on the 

market, and that is why innovations are very important in this area as well. Innovating 

business models of social entrepreneurship is the only way to survive in this environment. 

This fact is supported by empirical research and authors who dealt with this issue (Seelos & 

Mair, 2005; Müller, 2012; Wulleman & Hudson, 2015). Ludbrook et al. (2019) and Barbieri 

& Santos (2020) talk about the importance of business models and their constant 

innovation. Social entrepreneurship reduces unemployment, includes marginalized social 

groups in economic activities, helps solve health, educational and other social problems, 

fights against climate change and pollution of nature. In order to speed up the digitization 

process, it is necessary to provide adequate training for employees that will enable IT 

literacy. It is necessary to ensure the expansion of the knowledge of both employees and 

managers. State institutions must necessarily be involved in encouraging this process. It is 

necessary to organize seminars, workshops, to develop programs that will bring the 

digitization process and its significance closer to the business and social community. 

Digitization is not a "spook", but a necessity in order for anyone to function and survive 
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today. Thanks to digitalization and advanced technologies, the whole world is now "at your 

fingertips", so no one should run away from this process, but adapt in the best possible way. 

The connection between digitization and social entrepreneurship appears as a way to 

overcome numerous economic and social problems. In this paper, we will observe the 

influence of the knowledge breadth on the process of digitization of social entrepreneurship. 

We will declare other factors as constants (ceteris paribus). Based on this, we defined the 

research problem with the following question: How can the knowledge breadth contribute to 

improving the digitalization of social entrepreneurship? 

Based on the problem we have defined, we can also determine the subject of our 

research. The subject of the research is a theoretical-empirical analysis of the knowledge 

breadth and its influence on the process of digitization of social entrepreneurship with 

special reference to B&H. We will locate the research subject in the field of entrepreneurial 

and theoretical economics. We will declare the influence of other variables as constants in this 

research. The geographical area of research in this paper is the territory of B&H. 

The theoretical part of the analysis refers to the review of relevant literature in the 

field of digitalization and social entrepreneurship, as well as the impact of the 

digitalization process on the development and innovation of social entrepreneurship. The 

empirical analysis is based on the examination of social entrepreneurship entities. The 

research was conducted in the form of a survey with a structured questionnaire. 

We believe that this research will be useful to institutions that should support the 

development and implementation of digitization in all business sectors, as well as to 

institutions that should support the development of social entrepreneurship. This research 

will be useful to the SME sector and entrepreneurship in order to introduce advanced 

technologies in their business and complete the digitization process in the fastest and 

easiest way. Also, this research should awaken the awareness of existing small and 

medium-sized enterprises and entrepreneurs to the importance of solving some social 

problems and that in this way both economic and social goals can be achieved. We 

believe that the public is not sufficiently familiar with both the digitalization process and 

the concept and significance of social entrepreneurship, and that this research will raise 

awareness and encourage anyone who has an idea and thinking about starting a business 

to focus on this way of business. 

This paper consists of seven parts: an introduction, literature research, developed 

hypothesis,  methods,  research results, discussion and conclusion. 

2. LITERATURE REVIEW 

Social entrepreneurship. According to the classic definition, entrepreneurship represents a 

set of human activities to combine resources in order to achieve a certain business venture 

(Vukmirović, 2006). In recent years, there are more and more economic opinions according to 

which entrepreneurship is considered the fourth factor of production, next to labor, capital and 

technologies (Wadhwani et al., 2020). When we add the achievement of  some social goal to 

these definitions, we arrive at the concept of social entrepreneurship. The first social 

enterprises in Europe were formed in Italy and were called social cooperatives. Based on this 

example, social entrepreneurship is starting to develop in other European countries as well. 

This has the consequence that today there are around 40 million employees and 200 million 

volunteers working in the social entrepreneurship sector in the world (Banjac & Dojčinović, 
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2016, p. 43). In the 19th century, cooperatives played a leading role in the social economy 

sector, and were one of the oldest and most widespread forms of social enterprises (Volkmann 

et al., 2012, p. 10). "The importance of social entrepreneurship in a certain society is inversely 

proportional to the level of development. That is, if society is less developed, the importance of 

social entrepreneurship is greater" (Petković, 2021, p. 106). Social entrepreneurship represents 

"business ventures that, in addition to generating profit for the owners, also have some (higher) 

social or ecological purpose" (Martin & Osberg, 2007, p. 34). "Social enterprises are 

enterprises that operate on the market for social and ecological reasons. Although they 

primarily strive to achieve social and ecological goals, social enterprises should behave like 

companies from the private profit sector and should achieve both financial and commercial 

goals" (Ridley-Duff & Bull, 2011, p. 114). According to Guerrero et al. (2020), the ecosystem 

of social entrepreneurship includes non-linear dynamics, focusing on creativity, vision, 

dedication and the ability of individual entrepreneurs to recombine resources to create new 

products and initiate market processes that are far from equilibrium and create a market order. 

Digitalization. According to Brennen & Kreiss (2016), digitization in the broadest sense 

represents the translation of an analog signal into digital form. It changes companies by 

influencing changes in their organizational structures, management strategies and 

relationships with customers and other companies (De Groen et al., 2017). Successful 

companies systematically prepare for digital transformation instead of reacting to it 

situationally (Burilović, 2020). Digitization has a particularly strong impact on small 

businesses that, due to financial and other reasons, are slow to adapt to new market conditions 

(Bollweg et al., 2018). Each enterprise should identify its capabilities and the ways in which 

the digital transformation will be carried out (Hagel et al., 2015). Digitization in business 

refers to enabling, improving and transforming business operations, functions, models, 

processes and activities using digital technologies and digitized data (Legner et al., 2017). 

Even after the digitization process is completed, it is necessary to continue to live with 

changes and constantly find new business solutions (Schallmo & Daniel, 2018). 

Knowledge breadth. Knowledge is information and skills that human beings acquire 

through their mental abilities (Chazette et al., 2021, p. 197). Knowledge is acquired 

through the ability of human beings to recognize, observe and analyze the facts and 

information that surround them. Based on knowledge, skills and abilities are developed 

(Kazemi & Allahyari, 2010, p. 873). According to Alavi & Leidner (2001, p. 115), knowledge 

is confirmed information. "Most scientists consider that the accumulation of individual 

information, skills, abilities, experiences and understanding in coded and decoded forms is the 

simplest description of knowledge" (Saleh et al., 2018, p. 388). In order to create ideas and 

develop innovations, it is necessary to continuously expand knowledge. Innovation requires 

broad knowledge and it is characterized by great ingenuity and creativity. Ferreras-Méndez et 

al. (2015, p. 87) define knowledge breadth "as the number of knowledge sources or search 

channels that firms rely on to improve their knowledge base". According to Jin et al. (2019, p. 

733), "for example, companies can acquire technological knowledge, market knowledge 

and/or knowledge in other fields. This can be characterized as knowledge breadth ". 

According to Hwang et al. (2014, p. 4) knowledge breadth "refers to how much knowledge 

individuals have about different domains". Knowledge breadth represents the diversity of 

knowledge, knowledge and experiences of an individual, that is, the number of different 

domains within his or her knowledge. Individuals with broad knowledge have greater 

exposure to diverse perspectives that increase their ability to recombine knowledge 

(Mannucci & Yong, 2018, p. 1744). According to Damanpour & Aravind (2012), knowledge 
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is a much more important resource than the financial power of organizations. Nagano (2019) 

observes knowledge as an organizational resource and that it has completely different 

characteristics compared to other resources. It can be used countless times without being 

used up and it will not be reduced by exchange, on the contrary, it will be increased. 

3.  HYPOTHESIS DEVELOPMENT 

In order to measure knowledge breadth, we will use the plans according to which the 

education in the field of digitization is carried out, the number of certified and expert 

lecturers, the number of sources of knowledge, the number of patents and individual 

creativity. Del-Corte-Lora et al. (2016) used regression analysis to determine the impact 

of knowledge breadth on innovation. They used different sources of knowledge as 

measures. Farazi et al. (2019) used discovered technological advantage (patents, licenses, 

innovations) to measure knowledge breadth in their research. Lodh & Battaggion (2015) 

used patents and creativity as measures of knowledge breadth in their research. Moorthy 

& Polley (2010) also used patents as a measure of knowledge breadth in their research. 

Modern and high-quality educational plans of companies and cooperation with educational 

institutions are emerging as key factors in the successful implementation of digital 

transformation in numerous sectors (Day et al., 2019). Altınay & Altınay (2018) proved 

that the development of technology and digitization develop skills and provide a chance 

for women social entrepreneurs who create projects to encourage social responsibility for 

knowledge exchange, research and learning. According to Xu (2015, p. 610), "the knowledge 

breadth has a direct impact on innovation". Symeonidou et al. (2022) identified knowledge 

breadth as an important factor affecting income growth, as well as a factor in the 

development of functional entrepreneurial abilities. Leiponen (2005, p. 305) explores 

knowledge as one of the key factors in improving market performance and believes that 

"companies that initially possess high skills can feel that investments in research and 

development are more productive, which enables superior results". Certain authors have 

proven in their research that the knowledge breadth is very important for innovation and 

technological progress of both organizations and entrepreneurs (Leiponen & Helfat, 

2010; Zhang, 2016; Radicic, 2020). Ratten (2018) showed that digitization has a positive 

impact on the development of social entrepreneurship. The development of the Internet 

and social networks has enabled easier and faster communication and exchange of 

information. Digitization can be used to modernize individual business operations of 

entrepreneurs or corporations (Van Welsum, 2016). The great advantages of digitalization are 

easier and faster communication and understanding of customer needs and wishes, as well as 

simpler monitoring of the success of marketing moves (Kergroach, 2020). Digitization 

enables faster feedback from customers and therefore faster transformation of products 

according to the customer (Thrassou et al., 2020). Digitization of business makes it easier 

to direct activities to the target group of customers (Garzoni et al., 2020). Many micro 

and small enterprises have become multinational giants with the help of digital innovations, 

such as Microsoft, Google, Apple, Samsung and other entrepreneurial growing companies 

(Petković, 2021, pp. 345-348). 

Based on this, we will define the research hypothesis (H): Expanding the knowledge 

of employees in the field of application of digitization will contribute to the development 

of social entrepreneurship. 
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4.  METHODS 

For the purpose of testing the hypothesis, we used a combined empirical research - 

theoretical and quantitative research. To be able to determine the significance of the 

knowledge breadth in the digitization process that will contribute to the development of 

social entrepreneurship, we collected, processed, analyzed and interpreted secondary and 

primary data. As part of the theoretical research, we used domestic and foreign literature. 

This part of the research gave us an insight into the current state of the research problem 

and enabled us to analyze the results of recent research in this area and to discuss and 

compare them with the results of empirical research conducted for the purposes of testing 

the research hypothesis and seeking answers to the research problem. 

The methods we used in this research for data processing and analysis enabled us to 

determine the impact of knowledge breadth on digitalization of social entrepreneurship. We 

will observe knowledge breadth as an independent variable, and the digital transformation of 

social entrepreneurship as a dependent one. The influence of other variables in this research 

will be declared as constants (ceteris paribus). For the purposes of this research, we used 

questionnaires. The questionnaire contains two parts. The first part of questionnaire refers to 

the general information about social entrepreneurship. Second part of the questionnaire refers 

to the knowledge breadth of respondents. The questionnaire was designed based on the 2016 

ZEW (Leibniz Center For European Economic Research) research on digitalization of social 

entrepreneurship. The part of the questionnaire related to breadth of knowledge contains 

questions that include measures of breadth of knowledge as an independent variable (the plans 

according to which the education in the field of digitization is carried out, the number of 

certified and expert lecturers, the number of sources of knowledge, the number of patents and 

individual creativity). The answers to these questions were used as data that gave us a clear 

picture about the level of the respondent's breadth of knowledge in the field of digitization and 

whether it can influence the development of social entrepreneurship. In order to be able to 

compare the results of the analysis, we used the methods of comparison and classification, 

then the methods of analysis and synthesis.  

For data processing, we used automatic data processing using the Google Drive 

application, which displays the data from the completed questionnaire tabularly and 

graphically in MS Excel. 

We used quantitative methods to analyze and test hypotheses: 

▪ Binomial distribution - probability distribution model (Sylla, 2014), 
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▪ Duncan test of variance analysis – analysis of the impact of one phenomenon to 

another (Duncan, 1955; Čobanović et al., 2003), 

 ( , , ) ( , , )p v m p vR r =   (3) 

▪ Signum test – since the collected results had non-parametric characteristics that deviate 

from the expected binomial distributions, the Signum test was also used, which is also 

used for hypothesis testing (Stević et al., 2021; Stević et al., 2019). 

The population in this paper consists of business entities and non-profit organizations 

on the territory of Bosnia and Herzegovina that are engaged in social entrepreneurship, 

that are solving a certain social problem by investing part of their profits. Selection of the 

sample was one of the biggest problems during the research. Namely, in B&H there is no 

official record of social entrepreneurship subjects from which we could get contacts. We 

managed in various ways. We got 122 email addresses from different sources (from 

associations dealing with the gathering of social entrepreneurs, from the CDP Globus-

center which gathers social entrepreneurs in B&H, from various social entrepreneurship 

conferences from B&H) and sent them the questionnaire electronically. We formed the 

sample of 97 participants. This sample refers to those respondents who returned the 

completed questionnaire to us. We sent the questionnaires to the addresses of the managers 

of social entrepreneurship entities or to the official email addresses of the entities with a 

note that the questionnaires should be filled out by their managers. We believe that 

managers of social entrepreneurship entities have the best data on the breadth of knowledge 

in their organizations, as well as on the development of social entrepreneurship. Therefore, 

we believe that the managers of the social entrepreneurship entities have filled out the 

questionnaires. Based on the application of these methods and the obtained results, in this 

research we proved that the knowledge breadth has a significant impact on accelerating the 

process of digitization of social entrepreneurship entities. The presented results can 

contribute to improving the development of social entrepreneurship as a factor in the 

economy and society development. At the end, we compared the obtained results with the 

results of similar research and looked at the possibilities of their application in B&H and 

other small open economies in development. 

5.  RESEARCH RESULTS AND TESTING OF HYPOTHESIS 

Our research covered the whole of Bosnia and Herzegovina. The distribution of the 

years of establishment of social entrepreneurship entities is not even due to three 

companies from the 60s of the last century, the median year of establishment is 2006.68. 

Therefore, we see that the median year of establishment is not far away and that these are 

relatively "young" social entrepreneurship entities (Figure 1). 

Most of the social enterprise entities that participated in the research were registered 

as citizens' associations (28.9%), followed by limited liability companies (23.7%), 

followed by independent entrepreneurs (18.6%). 12.4% of organizations are registered as 

non-governmental organizations, 8.2% of organizations are registered as cooperatives and 

4.1% of organizations are registered as foundations.  
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Fig. 1 Year of establishment of social entrepreneurship entities 
Source: The creator of the figure is the author (prim. aut.) 

The results of the research show that the social entrepreneurship entities in the B&H are 

engaged in various activities. 25.8% of respondents are engaged in agriculture, which is the 

most represented activity in the sample. In second place is the store with a 22.7% share in the 

total sample. In third place is the provision of psychological and health services with 9.3% 

participation. This is followed by tourism, education and the food industry with a 7.2% share 

each. There are also: ecology with 5.2%, hospitality with 3.1% and finance with 2.1% 

participation. 

The number of employees per organization is approximately exponentially distributed and 

it is determined by great inequality. The largest, dominant group consists of companies with 

up to 10 employees (81), and the average number of employees is 10,092. Therefore, the 

survey mostly covered micro-enterprises (Figure 2). 

 

Fig. 2 Histogram of the distribution of the number of employees by organization 
Source: The creator of the figure is the author (prim. aut.) 

When we talk about the level of education of employees by organization, 54 organizations 

declared that they have from 1 to 4 employees with a university degree, 15 organizations 

declared that they have from 5 to 9 employees with a university degree, while 8 organizations 

declared that have 10 or more employees with a university degree. Most organizations (55) 

declared that they have from 1 to 4 employees with a high school education. 11 organizations 

declared that they employ up to 5 workers with higher vocational education, while 3 

organizations declared that they employ from 5 to 10 workers with higher vocational 

education. 13 organizations declared that they have from 5 to 9 employees with high school 
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education, then 3 organizations declared that they have from 10 to 19 employees with high 

school education, while 6 organizations declared that they have 20 or more employees with 

high school education. 9 organizations employ up to 10 qualified workers. 13 organizations 

employ up to 4 unskilled workers, while one organization declared that it employs up to 30 

unskilled workers seasonally. 

The average lifespan of workers is normally distributed, with a mean age of 40.104 

years, with a standard deviation of 6.49 years (2=11,36219, df=7, p=0,12358). This 

distribution is shown in Figure 3. 

  

Fig. 3 Histogram of the distribution of the lifespan of workers 
Source: The creator of the figure is the author (prim. aut.) 

Table 1 shows the answers to the question "Which social problems does your organization 

deal with?". It was possible to give several answers at the same time. From the analyzed 

answers, we can conclude that the most frequent problem, which organizations deal with, is 

the inclusion of marginalized groups of society in economic flows. Next, there is the 

education of marginalized groups of society through various educations, seminars and 

trainings, as well as health care and other problems that the respondents try to solve through 

their activities. 

Table 1 Social problems by subjects of social entrepreneurship 

No. Solving social problems Number of answers 

1. Inclusion of marginalized groups of society in economic flows 83 

2. Education of marginalized groupsof society 36 

3. Health Care 23 

4. Ecological problems 11 

5. Оthers   5 

Source:  The creator of the table is the author (prim. aut.) 

The distribution of the answers to the question "In the last three years (from 2018 to 

2021) my organization has placed a new product or service on the market" is a binomial 

distribution with exclusive answers ((0) No and (1) Yes), with parameter of mean value 

of p=0.6185, analogue to the prevalence of positive responses (61.85%) (Figure 4). In the 

figure, we can see that 60 respondents have placed a new product or service on the 

market in the period of the previous three years. 
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Fig. 4 Histogram of elementary binomial distribution of new product or service launch 
Source: The creator of the figure is the author (prim. aut.) 

Distribution of answers to the question "In the last three years (from 2018 to 2021), 

my organization has introduced some innovation in the way of producing products or 

providing services" with the following answers ((0) completely disagree, (1) disagree, (2) 

agree, (3) completely agree) was verified (p=0.1789>0.05) by binomial distribution with 

parameter p=0.7345 (2=1.80632, df=1) (Figure 5). The mathematical expectation of 

responses of 1.9381 and standard deviation of 0.9980 with mode 2 (group of 40 

respondents) was realized. This distribution of responses highlights two homogeneous 

groups in which the primary commitment (positive or negative) is clear, but the gradation 

of these commitments is not complete. The answers are moderately eccentric: 

▪ Answers of respondents 13 and 12 respectively, a total of 25/97=0.2578, which 

somewhat correspond to the negative answer from the question "In the last three 

years (from 2018 to 2021), my organization has placed a new product or service 

on the market" (37/97=0.3814).  

▪ Answers of respondents, respectively 40 and 32, a total of 72/97=0.7422, which 

somewhat correspond to the positive answer from the question "In the last three 

years (from 2018 to 2021), my organization has placed a new product or service 

on the market" (60/97=0.6185). 

 

Fig. 5 Histogram of the significant binomial distribution of the introduction of innovation 

in the way of producing a product or providing a service 
Source: The creator of the figure is the author (prim. aut.) 
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Here is the question about the difference between "new product" and "innovation" from 

the previous two questions. If we set the new product as an independent factor, the 

influence of this factor on innovation as a dependent variable, we confirm the agreement of 

the response (p=0.00011) by analysis of variance, i.e. all respondents, who answered 

positively or negatively to the first question related to "new product", significantly transferred 

the answer to "innovation", i.e. organizations that introduced a "new product" also introduced 

an "innovation". 

To the question "We are satisfied with the level of development of social entrepreneurship 

in our economic environment" (with answers: (0) completely disagree, (1) dis agree, (2) agree, 

(3) completely agree), a crushing response is obtained, which is reflected in general 

dissatisfaction. As many as 95 out of 97 respondents (95/97=0.9793) of absolutely 

insignificant binomial distribution (eccentrically negative) gave answers from the negative 

domain, and only 2 respondents from the positive domain, where not a single respondent had 

absolute agreement with the question. The mathematical expectation of 0.4532 and the 

standard deviation of 0.5404 with mode (group of 56 respondents) were realized (Figure 6). 

 

Fig. 6 Histogram of the significant binomial distribution of satisfaction of the level of 

social entrepreneurship development 
Source: The creator of the figure is the author (prim. aut.) 

According to the answers to this question, we see that the respondents are dissatisfied 

with the level of development of social entrepreneurship. 

Digitalization. The distribution of answers to the descriptive question "We most often 

use computers for (with the possibility of choosing several answers at the same time)", is 

marked by the dominance of answers: processing text, issuing invoices and interacting 

with clients via social networks and websites. 

The distribution of answers to the question "In business we use smartphones every 

day" (with the following answers: (0) completely disagree, (1) dis agree, (2) agree, (3) 

completely agree) was verified by a highly significant (р1) binomial distribution with 

parameter p=0.9037. The mathematical expectation of 2.7113 and the standard deviation 

of 0.5943 with mode 3 (group of 74 respondents) were realized (Figure 7). 
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Fig. 7 Histogram of the significant binomial distribution of smartphone use 
Source: The creator of the figure is the author (prim. aut.) 

The distribution of answers to the question "We currently use advanced software, 

computer programs in our business" gave devastating results, with only 2 out of 97 

respondents stating the use of advanced software! 

The distribution of answers to the question "The current structure of employees is a 

big problem in the process of digitalization of business" (with the following answers: (0) 

completely disagree, (1) dis agree, (2) agree, (3) completely agree) was verified by 

significant (2=1.21230, df=2, р=0.5454) binomial distribution with parameter p=0.5773. 

The mathematical expectation of 1.7319 and the standard deviation of 0.8840 with mode 

2 (group of 36 respondents) were realized. A total of 57 answers are in the positive 

domain. This binomial distribution is centered with a slight slope to the positive response 

domain (Figure 8). 

 

Fig. 8 Histogram of the significant binomial distribution of the employee structure problem 

in the digitization process 
Source: The creator of the figure is the author (prim. aut.) 

The distribution of answers to the question "Use of intranet platforms for information 

exchange (Wikis, blogs, podcasts...)" with the following answers ((0) do not use at all, (1) 

sometimes use, (2) often use, (3) always use) is not verified by significant (2=17.01323, 

df=1, p=0.0001) binomial distribution with parameter p=0.3642. The answers to this 

question realized the mathematical expectation of 1.0927 and the standard deviation of 

1.0905 with mode 0 (group of 39 respondents) (Figure 9). 
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Fig. 9 Histogram of the non-significant binomial distribution of the use of intranet 

platforms for information exchange 
Source: The creator of the figure is the author (prim. aut.) 

The distribution of answers to the question: "E-commerce" with the following 

answers ((0) do not use at all, (1) sometimes use, (2) often use, (3) always use) was not 

verified by significance (p=0.0000) by binomial distribution with parameter p=0.1097. 

The answers to this question realized a mathematical expectation of 0.3298 and a 

standard deviation of 0.8000 with a mode of 0 (group of 79 respondents) (Figure 10). 

 

Fig. 10 Histogram of non-significant binomial distribution of E-commerce usage 
Source: The creator of the figure is the author (prim. aut.) 

The distribution of answers to the question: "Do you use an interface for exchanging 

information with business partners?" with the following answers ((0) do not use at all, 

(1) sometimes use, (2) often use, (3) always use) was not verified by significant (2=31.97603, 

df=1, p=0.0000) binomial distribution with parameter p=0.1615. The answers to this question 

realized a mathematical expectation of 0.4845 and a standard deviation of 0.8910 with a mode 

of 0 (group of 71 respondents) (Figure 11).  
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Fig. 11 Histogram of the non-significant binomial distribution of the use of the interface 

for exchanging information with business partners 
Source: The creator of the figure is the author (prim. aut.) 

The distribution of answers to the question: "Usage of cloud applications" with the 

following answers ((0) do not use at all, (1) sometimes use, (2) often use, (3) always use)  

was not verified by significant (2=26.42078, df=1, p=0.0000) binomial distribution with 

parameter p=0.2749. The responses realized the mathematical expectation of 0.8247 and 

the standard deviation of 0.0409 with mode 0 (group of 53 respondents) (Figure 12). 

 

Fig. 12 Histogram of non-significant binomial distribution of cloud application usage 
Source: The creator of the figure is the author (prim. aut.) 

The distribution of answers to the question: "Data analysis using Big data" with the 

following answers ((0) do not use at all, (1) sometimes use, (2) often use, (3) always use) 

by binomial distribution with parameter p=0.1443. The answers realized the mathematical 

expectation of 0.4329 and the standard deviation of 0.8768 with mode 0 (group of 74 

respondents) (Figure 13). 
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Fig. 13 Histogram of non-significant binomial distribution of the use of Big data 
Source: The creator of the figure is the author (prim. aut.) 

The Signum test additionally confirmed a significant difference (p0,0001) between the 

unverified binomial distributions of the answers to the questions "Usage of cloud 

applications" and "Data analysis using Big data", i.e. we can point out that, although modest, 

the use of cloud applications is significantly more common than "Big data" analysis. 

Digital skills of employees. The questions: "Number of workers who have a license or 

certificate as proof that they have digital skills (at least basic)" and "Number of workers 

(without license or certificate) who have practical skills and competences to master 

digital skills" were expanded by the complement: "Number of workers (without a license 

or certificate) who do NOT have practical skills and competences to master digital skills" 

and are calculated as a percentage (%) in relation to the number of workers. The 

following was established: 

In 58 organizations, up to 10% of workers have a license or certificate as proof that they 

have digital skills (at least basic), or 5 organizations have 90% to 100% of employees who 

have a license (Figure 14). 

 

Fig. 14 Histogram of the number of workers with a license or certificate as proof that 

they have digital skills (at least basic) 
Source: The creator of the figure is the author (prim. aut.) 
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In 29 organizations, 30% to 40% of workers without a license or certificate have 

practical skills and competencies to master digital skills, or 6 organizations have 90% to 

100% of employees who possess (master) digital skills without a license (Figure 15).  

 

Fig. 15 Histogram of the number of workers (without a license or certificate) who have 

practical skills and competencies to master digital skills 
Source: The creator of the figure is the author (prim. aut.) 

In 22 organizations, 60% to 70% of workers do not have digital skills (Figure 16). 

 

Fig. 16 Histogram of the number of workers (without a license or certificate) who do not 

have practical skills and competencies to master digital skills 
Source: The creator of the figure is the author (prim. aut.) 

In order to measure the knowledge breadth, we will use the plans according to which 

the education in the field of digitalization is carried out, the number of certified and 

expert lecturers, the number of sources of knowledge, patents and creativity (Farazi et al., 

2019; Lodh & Battaggion, 2015; Moorthy & Polley , 2010). 

The distribution of answers to the question: "Current digital skills of employees" with 

the following answers ((0) none, (1) weak, (2) good, (3) very good) was not verified by 

significant (2=9.58069, df=2, p=0.0031) binomial distribution with parameter p=0.4398. 

The answers realized the mathematical expectation of 0.1.3196 and the standard 

deviation of 0.7295 with mode 1 (group of 54 respondents) (Figure 17).  
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Fig. 17 Histogram of non-significant binomial distribution of current digital skills 
Source: The creator of the figure is the author (prim. aut.) 

The distribution of answers to the question: "Do you have developed education plan 

for employees?" with the following answers ((0) NO, (1) YES) was verified by the 

elementary binomial distribution with the parameter p=0.2577. The answers realized the 

mathematical expectation of 0.2577 and the standard deviation of 0.4396 with mode 0 

(group of 72 respondents) (Figure 18). 

 

Fig. 18 Histogram of the elementary binomial distribution of the employee education plan 
Source: The creator of the figure is the author (prim. aut.) 

The distribution of answers to the question: "How do you ensure the acquisition of 

digital knowledge and skills of employees (you can choose several answers at the same 

time)?" is as follows: 

None ...................................................... 3 

On-the-job training ............................. 76 

Training outside the organization ........ 39 

Seminars ............................................. 51 

Practice in other institutions .................. 3 

Trainings. ............................................ 26 

Distribution of answers to the question: "How easily do you find experts in the field 

of application of digital technologies who can transfer adequate knowledge to training 
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participants?" with the following answers ((0) very difficult, (1) difficult, (2) easy, (3) very 

easy ), was not verified by significant (2=11.63623, df=2, p=0.0029) binomial distribution 

with parameter p=0.4192. The answers realized the mathematical expectation of 1.2577 and 

the standard deviation of 0.6658 with mode 1 (group of 51 respondents) (Figure 19).  

 

Fig. 19 Histogram of non-significant binomial distribution of access to experts 
Source: The creator of the figure is the author (prim. aut.) 

The distribution of answers to the question: "How satisfied are you with the 

competences and expertise of the lecturer?" with the following answers ((0) completely 

dissatisfied, (1) dissatisfied, (2) satisfied, (3) completely satisfied) was not verified by 

significant (2=38.54537, df=2, p=0.0000) binomial distribution with parameter 

p=0.6151. The answers realized the mathematical expectation of 1.8454 and the standard 

deviation of 0.5465 with mode 2 (group of 72 respondents) (Figure 20).  

 

Fig. 20 Histogram of significant binomial distribution of satisfaction with lecturers' 

competences and expertise 
Source: The creator of the figure is the author (prim. aut.) 

Distribution of answers to the question: "Workers are motivated to acquire skills and 

knowledge necessary for the application of digital technologies" with the following answers 

((0) completely disagree, (1) do not agree, (2) agree, (3) completely agree) was not verified by 

significant (2=17.94343, df=2, p=0.0001) binomial distribution with parameter p=0.6118. 



 The Importance of Knowledge Breadth in the Digitalization Process of Social Entrepreneurship 89 

The answers realized the mathematical expectation of 1.8351 and the standard deviation 

of 0.6069 with mode 2 (group of 59 respondents) (Figure 21).  

 

Fig. 21 Histogram of non-significant binomial distribution motivated to acquire skills and 

knowledge necessary for the application of digital technologies 
Source: The creator of the figure is the author (prim. aut.) 

The distribution of answers to the question: "Workers acquired satisfactory digital skills 

after the training" with the following answers ((0) completely disagree, (1) do not agree, 

(2) agree, (3) completely agree) was not verified by significant (2=30.12363, df=2, p=0.0000) 

binomial distribution with parameter p=0.6185. The answers realized the mathematical 

expectation of 1.8557 and the standard deviation of 0.5588 with mode 2 (group of 68 

respondents) (Figure 22).  

 

Fig. 22 Histogram of the non-significant binomial distribution of the acquisition of 

satisfactory digital skills 
Source: The creator of the figure is the author (prim. aut.) 

The distribution of answers to the question: "Does your organization own a patent?" with 

the following answers ((0) NO, (1) YES) was verified by elementary binomial distribution 

with parameter p=0.0103. The answers realized the mathematical expectation of 0.0103 and 

the standard deviation of 0.1015 with the mode 0 (group of 96 respondents) (Figure 23). 
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Fig. 23 Histogram of elementary binomial distribution of patent ownership 
Source: The creator of the figure is the author (prim. aut.) 

The distribution of answers to the question: "Creativity of workers" with the following 

answers ((0) no creativity, (1) low level of creativity, (2) high level of creativity, (3) very 

high level of creativity) was verified by significant (2=0.29000, df=1, p=0.5902) binomial 

distribution with parameter p=0.6701. The answers realized the mathematical expectation 

of 2.0103 and the standard deviation of 0.7568 with mode 2 (group of 42 respondents) 

(Figure 24).  

 

Fig. 24 Histogram of the significant binomial distribution of worker creativity 
Source: The creator of the figure is the author (prim. aut.) 

Analyzing the variance by Duncan's test, we came to the observed results. The distribution 

of answers to the question "Current digital skills of employees" was not verified by a 

significant binomial distribution (p=0.0031) and had the following answers respectively:  

(0) none ................................................. 9 

(1) weak .............................................. 54 

(2) good ............................................... 28 

(3) very good ......................................... 6  

The mathematical expectation of 1.3196 with mode 1 (group of 54 respondents) is 

consistent with the response of weak digital skills of employees. 
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If the question of the current digital skills of employees is considered as a factor - grouping 

variable, and the question "Average life expectancy of employees" as a dependent variable, 

the following results of Duncan's variance analysis test are obtained (Table 2): 

Table 2 Average age in relation to current digital skills of employees 

 (0) (1) (2) (3) 

Average: 41.111 42.849 38.036 36.833 

(0) none  0.6391 0.4073 0.2796 

(1) weak 0.6391  0.2235 0.1417 

(2) good 0.4073 0.2235  0.7456 

(3) very good 0.2796 0.1417 0.7456  

Source:  The creator of the table is the author (prim. aut.) 

The distribution of answers to the question "Current digital skills of employees" was 

not verified by binomial distribution, so we conclude that part of the answer was 

subjective. The analysis of variance did not highlight significant results, but it is important 

to note that "none" and "weak" digital skills were established for average ages above 40, 

and "good" and "very good" for average ages below 40. 

If we set "Current digital skills of employees" as a factor, and the question: "Do you have 

developed education plan for employees?" as a dependent variable, which is an elementary 

binomial distribution with a mean value of 0.4396 (72 answers NO and 25 answers YES) we 

get the following results of Duncan's analysis of variance test (Table 3): 

Table 3 Existence of developed education plan in a relation to the current digital skills of 

employees 

 (0) (1) (2) (3) 

Average: 0.2222 0.1111 0.3928 1.0000 

(0) none  0.4772 0.2758 0.0001 

(1) weak 0.4772  0.0900 0.0000 

(2) good 0.2758 0.0900  0.0003 

(3) very good 0.0001 0.0000 0.0003  

Source:  The creator of the table is the author (prim. aut.). 

According to Table 3, we can conclude that very good digital skills of employees are 

achieved exclusively and extremely significantly in organizations that have a developed 

education plan. The distribution of answers to the question "How easily do you find 

experts in the field of digital technology application who can transfer adequate 

knowledge to training participants" was not verified by a significant binomial distribution 

(p=0.0029) and had the following answers respectively:  

(0) very difficult .................................. 11 

(1) difficult .......................................... 51 

(2) easy ................................................ 34 

(3) very easy.......................................... 1 

The mathematical expectation of 1.2577 with mode 1 (group of 51 respondents) agrees 

with the answer of the difficulty of finding experts in the field of application of digital 

technologies who can impart adequate knowledge to the participants of the training. 
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We set the answer to the question "How easily do you find experts in the field of 

application of digital technologies who can transfer adequate knowledge to training 

participants?" as a factor, and the question "Current digital skills of employees" as a 

dependent variable, and we get the following results of Duncan's analysis of variance test 

(Table 4). 

Table 4 Current digital skills of employees in relation to the ease of reaching experts in 

the field of application of digital technologies who can impart adequate knowledge to 

training participants  

 (0) (1) (2) (3) 

Average: 0.9090 1.1765 1.6471 2.0000 

(0) very difficult  0.6083 0.1846 0.0469 

(1) difficult 0.6083  0.3678 0.1383 

(2) easy 0.1846 0.3678  0.4990 

(3) very easy 0.0469 0.1383 0.4990  

Source:  The creator of the table is the author (prim. aut.) 

Analysis: 

The distribution of answers to the question "How easily do you find experts in the 

field of application of digital technologies who can transfer adequate knowledge to 

training participants?" and "Current digital skills of employees" was not verified by 

binomial distributions, so we conclude that the part of the answer was subjective. 

First, let us remind that the mean value of digital skills of employees was 1.3196. 

Organizations that: 

▪ "very difficult" find an expert have a rate of 0.9090 of employees' digital skills 

(below average), 

▪ "difficult" find an expert have a rate of 1.1765 of employees' digital skills (below 

average), 

▪ "easy" find an expert have a rate of 1.6471 of employees' digital skills (above 

average), 

▪ "very easy" find an expert have a rate of 2.000 of employees' digital skills (above 

average). 

Although subjective answers were given to both cross-questions, the analysis of 

variance highlights one significant difference between the extreme answers. These are 

"very difficult" finding experts which results in "no" digital skills of employees and "very 

easy" finding experts which results in "very good" digital skills of employees. 
The distribution of answers to the question: "Workers are motivated to acquire skills 

and knowledge necessary for the application of digital technologies" was not verified by 

a significant binomial distribution (p=0.0001) and had the following answers 

respectively: 

(0) completely disagree ......................... 0 

(1) disagree ......................................... 27  

(2) agree .............................................. 59 

(3) completely agree ........................... 11 

The mathematical expectation of 1.8351 with mode 2 (group of 59 respondents) is in 

agreement with the answer "I agree" in relation to the motivation of workers to acquire 
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skills and knowledge necessary for the application of digital technologies. We set the 

answer to the question "Workers are motivated to acquire skills and knowledge necessary 

for the application of digital technologies" as a factor, and the question: "Current digital 

skills of employees" as a dependent variable, and we get the following results of 

Duncan's analysis of variance test (Table 5): 

Table 5 Motivation of workers in relation to current digital skills 

 (0) (1) (2) (3) 

Average: / 0,7407 1,3898 2,3636 

(0) completely disagree / / / / 

(1) disagree / 0,0005  0,0001 

(2) agree / 0,0001 0,0001  

(3) completely agree /  0,0005 0,0001 

Source: The creator of the table is the author (prim. aut.) 

Analysis: 

The distribution of answers to the question "Workers are motivated to acquire skills 

and knowledge necessary for the application of digital technologies" and "Current digital 

skills of employees" was not verified by binomial distributions, so we conclude that part 

of the answer was subjective. 

Let us remind that the mean value of digital skills of employees was 1.3196. Regardless of 

the subjectivity of the answer, we unreservedly conclude that the perceived motivation of 

employees is a key factor in the current digital skills of employees. All the values in the table 

(there were no answers "completely agree") highlight significant differences. 
If the question "The current structure of employees is a big problem in the process of 

digitalization of business" is considered as a factor - grouping variable, and the question 

"Workers are motivated to acquire the skills and knowledge necessary for the application 

of digital technologies" as a dependent variable, the following results of Duncan's 

analysis of variances are obtained (Table 6): 

Table 6 The influence of the current structure of employees on the motivation of workers 

to acquire skills and knowledge necessary for the application of digital technologies 

 (0) (1) (2) (3) 

Average: 2,5714 2,2121 1,5278 1,5223 

(0) none  0,0365 0,0001 0,0000 

(1) weak 0,0365  0,0002 0,0002 

(2) good 0,0001 0,0002  0,9814 

(3) very good 0,0000 0,0002 0,9814  

Source:  The creator of the table is the author (prim. aut.) 

The distribution of answers to the question "Workers are motivated to acquire skills and 

knowledge necessary for the application of digital technologies" was not verified by binomial 

distribution, so we conclude that part of the answer was subjective. Nevertheless, we conclude 

that the structure of employees has a significant impact on the motivation of workers to 

acquire the skills and knowledge necessary for the application of digital technologies. 

When we talk about the number of sources of knowledge, our respondents use 5 sources: 

training at the workplace (76 respondents), seminars (51), training outside the organization 
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(39), trainings (26) and practice in other institutions (3). Three respondents answered that they 

do not use any sources, mainly because of financial resources. Our respondents combined 

several sources, as can be concluded from the answers, with the fact that on-the-job training is 

used the most. 

To the question: "Does your organization own a patent?" as many as 96 out of 97 

respondents answered that they do not own a patent, while one respondent answered 

positively. 

The distribution of answers to the question "Creativity of workers" was verified by a 

significant binomial distribution (p=0.1490) and had the following answers respectively:  

(0) no creativity ..................................... 0  

(1) low level of creativity .................... 27  

(2) high level of creativity ................... 42  

(3) very high level of creativity........... 28  

The mathematical expectation of 2.0103 with mode 2 (group of 42 subjects) is in 

agreement with the response of a high level of creativity. 

If the question "Creativity of workers" is considered as a factor - grouping variable, 

and the question "Average life expectancy of employees" as a dependent variable, the 

following results of Duncan's analysis of variance are obtained (Table 7): 

Table 7 Creativity of workers in relation to the age of employees 

 (0) (1) (2) (3) 

Average: / 44,385 40,667 38,036 

(0) no creativity / / / / 

(1) low level of creativity /  0,1096 0,0096 

(2) high level of creativity / 0,1096  0,2558 

(3) very high level of creativity / 0,0096 0,2558  

Source: The creator of the table is the author (prim. aut.). 

Analysis:  

▪ There was no answer "no creativity".  

▪ The answer "low level of creativity" was given in 27 organizations where the 

average age is 44,385 years.   

▪ The answer "high level of creativity" was given in 42 organizations where the 

average age is 40,667 years. 

▪ The answer "very high level of creativity" was given in 42 organizations where the 

average age is 38,036 years. 

The group with a "very high level of creativity" has the lowest average age (38.036), 

which is significantly different (p=0.0096) from the highest average age (44.385) found 

in the group with a "low level of creativity". 

In conclusion, the average age has an impact on creativity, younger workers (under 

40) have a significantly higher level of creativity than older (over 40). 
If the question "The current structure of employees is a big problem in the process of 

digitalization of business" is considered as a factor - grouping variable, and the question 

"Creativity of workers" as a dependent variable, the following results of Duncan's analysis of 

variance are obtained (Table 8): 
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Table 8 The influence of the current structure of employees on the creativity of workers  

 (0) (1) (2) (3) 

Average: 2,5714 2,4242 1,9444 1,2857 

(0) none  0,5037 0,0072 0,0000 

(1) weak 0,5037  0,0312 0,0001 

(2) good 0,0072 0,0312  0,0035 

(3) very good 0,0000 0,0001 0,0035  

Source:  The creator of the table is the author (prim. aut.). 

The distribution of answers to the question "Creativity of workers" was verified by 

binomial distribution, so we conclude that the answers are objective. We conclude that 

the structure of employees has a significant influence on the creativity of workers. 

Researching of the knowledge breadth, we based entire questionnaire on the already 

mentioned measures: the plans according to which the education in the field of digitization is 

carried out, the number of certified and expert lecturers, the number of sources of knowledge, 

patents and creativity, and the previous results established that the social entrepreneurship 

entities do not have a knowledge breadth at a satisfactory level that would lead to the 

acceleration of the digitization process. 

The motivation of workers, which is necessary to accept digitalization, can be achieved 

with the help of adequate education, in which workers gain new knowledge and thereby 

strengthen their self-confidence (Jha et al., 2017). Modern and high-quality educational plans 

of companies and cooperation with educational institutions are emerging as key factors in the 

successful implementation of digital transformation in numerous sectors (Day et al., 2019). 

"The digital transformation of business has slowly covered all aspects of society and an 

increasing number of companies are joining the trend of paperless business" (Riedl et al., 

2017, p. 477).  

Based on the results of our research and their analysis, we see that the knowledge 

breadth is a significant factor in encouraging the digitization of business. The research 

showed that the breadth of knowledge in the field of digitalization among social 

entrepreneurship entities is not at an enviable level. Innovations arise from ideas, through 

creativity and knowledge. "Commercialization of innovations refers to activities that are 

necessary for the introduction of innovations on the market" (Nambisan & Sawhney, 

2007; Nerkar & Shane, 2007, cited in Petković, 2021, p. 278). According to Xu (2015), 

the knowledge breadth has a direct impact on innovation. According to the research of 

previous literature, we have seen that digitization and innovations in modern business are 

a key factor not only for success but also for survival on the market. Modern business 

cannot be imagined without digital technology. It is necessary to expand the knowledge 

of all employees in the field of digitization in order to provide the conditions for placing 

innovations on the market. Therefore, one of the ways to improve the development of social 

entrepreneurship is to accelerate its digitization. The distribution of responses that measure the 

breadth of knowledge in the field of digitization based on the collected data from the research 

(Table 2 - Table 8) shows that it can significantly influence the development of social 

entrepreneurship by accelerating the process of business digitization. The research results 

show that the development of social entrepreneurship is at a low level, and that digitalization 

can help its development. Expanding knowledge in the field of digitization will contribute 

to its acceleration and thus improve the development of social entrepreneurship. We have 

seen from research that employee education plans, expert lecturers and trainers, motivation 
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and creativity can help expand knowledge in the field of digitization. Therefore, we confirm 

the hypothesis and conclude that expanding the knowledge of employees in the field of 

application of digitization will contribute to the development of social entrepreneurship. 

Based on the results of the research and the facts collected through the review of the 

literature, we see that the social entrepreneurship entities should pay much more attention 

to expanding the knowledge of both managers and other employees. In this way, the 

digitization of business would be brought to a satisfactory level. Social entrepreneurship 

is important for the development of the economy and society, and it is necessary to 

continuously work on its development in order to solve certain economic and social problems. 

Digitization of the operations of social entrepreneurship entities is necessary for development 

in today's digital era. 

6. DISCUSSION 

Like us, del-Corte-Lora et al. (2016) used regression analysis to determine the impact of 

knowledge breadth on innovation. They used different sources of knowledge as measures. 

In their research, they also proved that the knowledge breadth is a significant factor that 

affects the technological advantages and innovations of organizations. Farazi et al. (2019) 

used discovered technological advantage (patents, licenses, innovations) to measure 

knowledge breadth in their research. These authors, like us, have proven that knowledge 

breadth is a significant resource of technological developments. Lodh & Battaggion (2015), 

like us, use patents and creativity as measures of knowledge breadth in their research. The 

knowledge breadth, according to them, is a significant factor influencing the achievement of 

technological and competitive advantage on the market. Jegede (2017) investigated the 

impact of knowledge on innovation and concluded that knowledge is a significant factor in 

achieving the results of both technological and non-technological factors. Our research, as 

mentioned above, showed that the knowledge breadth significantly affects the digitalization 

of business and that it is necessary that employees in social entrepreneurship entities expand 

their knowledge in order to accelerate the digitalization process.  

In our work, we have proven that digitalization is important for the development of 

social entrepreneurship. There are other researches who proved this too. According to 

Rachinger et al. (2019) digitalization of business contributes to success, simplifies the use 

of many systems, changes the daily routine of business and creates opportunities for 

business innovation. Kergroach (2020), Thrassou et al. (2020) and Garzoni et al. (2020) 

in their research state numerous advantages of digitization in small businesses. One of 

these advantages is easier and better communication with customers, where digitalization 

enables companies to better understand the needs of their customers and monitor the 

success of their marketing moves. It is easier to direct activities to the target group of 

customers. The next advantage is the faster transformation of the product according to the 

customer's requirements. Digitization enables daily insight into changes in customer 

expectations and, accordingly, faster product transformation. Another advantage is the 

relief of employees from daily repetitive operations, so they can devote themselves to 

more important business activities.  

How important social entrepreneurship is, and what is its role in society and the 

economy, is shown by the data that social enterprises were less vulnerable during the global 

economic crisis - for example, in the economic sector of Italy, the number of employees 
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decreased drastically during the crisis, but in social cooperatives, that number increased by 

2.7% in 2009 (Petričević, 2012, p. 12). Kraus et al. (2017) state that the influence of social 

entrepreneurship is increasing, and it is reflected in the adoption of more and more 

neoliberal government policies, which coincide with the reduction of public spending on 

social inequalities and ecological challenges, then through the increase of interest and 

activity in social enterprises on a global level. 

7. CONCLUSION 

In this research, 97 subjects of social entrepreneurship from all over B&H  participated. 

The research showed that knowledge about digitalization is at a low level and that it needs to 

be expanded in order to speed up digitalization and lead to the improvement of social 

entrepreneurship development. This can be seen from the reviewed literature, as well as from 

the results of empirical research. We have come to the conclusion that the knowledge breadth 

is very important for accelerating the digitization process in social entrepreneurship entities. It 

has a significant positive effect on the digitization process and thus enables the acceleration of 

that process. We concluded that digitization is a condition for the survival of business entities 

on the market and that must be accelerated so that business entities can adapt to today's 

economic conditions. Digitization of business in social entrepreneurship entities in B&H 

refers to text processing and the use of smart phones and the Internet for communication, 

while advanced software are almost never used. As a result, these entities do not use all 

advantages that digitization offers. Accelerating and improving the digitization process can 

lead to the growth and development of social entrepreneurship. Improved development of 

social entrepreneurship would lead to a reduction in unemployment, a reduction in social aid, 

a reduction in ecological problems, better health care, that is, to the society and economy 

development. So, the main conclusion of this research is that it is necessary to invest in 

expanding knowledge because it contributes to accelerating the digitalization of social 

entrepreneurship. In this way, the development of social entrepreneurship, which contributes 

to social and economic development, takes place. 

The scientific and pragmatic contribution of the research. The scientific contribution 

is reflected in the analytical, theoretical and empirical significance of this research. The 

analytical significance of the research represents the possibility of determining the 

development direction of B&H. Knowledge is an important resource, and through 

research we have proven that it affects the process of digitization and thus can lead to the 

improvement of the development of social entrepreneurship. Social entrepreneurship with 

all its advantages can lead to economic development. This research contributes to the 

existing theories in this field of research. Researching the literature, we came to the 

conclusion that this is still an under-researched area in domestic and foreign literature. 

There is a small number of papers that deal with the connection between knowledge 

breadth and digitalization. Results of empirical research proved that knowledge breadth 

affects digitalization of the business and that social entrepreneurship contributes to the 

development of economy and society.  

When we talk about a pragmatic contribution, this work enables the application of the 

obtained results in practice, and that will be useful for decision-makers in social 

entrepreneurship entities, because it shows the advantages of knowledge breadth and its 

influence on the digitalization process. This research will contribute to investors; getting 
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to know about the advantages of social entrepreneurship. We believe that the obtained 

results will also be useful to the academic community, which will be able to learn more 

about the role and significance of the knowledge breadth in making a decision about the 

digital transformation and about the development of social entrepreneurship. Considering 

that the research in this area is relatively recent, we expect that this paper will arouse 

greater interest in the academic community for research in this field. The research can be 

interesting to the general public because it shows the significance of the development of 

social entrepreneurship that should be the driving force for solving economic and social 

problems in developing countries. 

Limitation of the research. The first limitation of the research modest financial 

possibilities, which are a big obstacle for more extensive research. There is a small number of 

available papers in this area of research. The biggest problem relates to the collection of data 

about the number of subjects of social entrepreneurship in B&H. It was impossible to find the 

exact number of subjects of social entrepreneurship on the territory of B&H. Not a single 

competent institution has information about it. We came to the respondents in various ways, 

through social entrepreneurship forums and associations and by respondents sharing the 

questionnaires among themselves. So the exact population of social entrepreneurship subjects 

in B&H remains unknown. What we do know is that it is not a large population and that it 

does not have enough influence on the development of society and the economy. 

Future research. We leave open the questions about the number of subjects of social 

entrepreneurship to future researchers, questions about other influencing factors on the 

digitalization such as digital infrastructure, knowledge depth, motivation, etc. Except 

digitalization as an influencing factor to the development of social entrepreneurship, there 

are others, like sources of funding for initial business activities, legal regulations, etc. 

Future researchers can deal with obstacles to the development of social entrepreneurship in 

underdeveloped countries, as well as their elimination. Future researches could be focused 

on innovating business models and the importance of innovation in social entrepreneurship. 

REFERENCES  

Alavi, M., & Leidner, D. E. (2001). Knowledge management and knowledge management systems: Conceptua 

foundations and research issues. MIS quarterly, 107-136. http://dx.doi.org/10.2307/3250961  
Altınay, F., & Altınay, Z. (2018). Women as Social Enterpreneurship and Use of Technology. European 

Journal of Sustainable Development, 7(3), 183-183. http://dx.doi.org/10.14207/ejsd.2018.v7n3p183 
Banjac, J., & Dojčinović, M. (2016). Socijalno preduzetništvo [Social entrepreneurship]. Socijalna politika, 

51(3), 41-54. https://doi.org/10.22182/sp.32016.3  

Barbieri, R., & Santos, D. F. L. (2020). Sustainable business models and eco innovation: A life cycle 
assessment. Journal of Cleaner Production, 266, 121954. http://dx.doi.org/10.1016/j.jclepro.2020.121954  

Bazhal, I. (2016). The theory of economic development of JA Schumpeter: key fetures. In: The Political 

Economy of Innovation Development. Cham: Palgrave Macmillan. http://dx.doi.org/10.1007/978-3-319-
54852-4_3  

Bollweg, L., R. Lackes, M. Siepermann, & Weber, P. (2018). Carrot-or-Stick: How to Trigger the 

Digitalization of Local Owner Operated Retail Outlets?. In: Proceedings of the 51st Hawaii 
International Conference on System Sciences. HICSS ’18. (pp. 3811–3820). Big Island, HI, USA. 

http://dx.doi.org/10.24251/HICSS.2018.480  

Brennen, J. S., & Kreiss, D. (2016). Digitalization. In: The international encyclopedia of communication theory 
and philosophy, 1-11. https://doi.org/10.1002/9781118766804.wbiect111  

Burilović, L. (2020). Digitalna transformacija poslovanja u maloprodaji [Digital transformation of retail 

operations]. Poslovna izvrsnost, 14(2), 197-221. https://doi.org/10.22598/pi-be/2020.14.2.197  

http://dx.doi.org/10.2307/3250961
http://dx.doi.org/10.14207/ejsd.2018.v7n3p183
https://doi.org/10.22182/sp.32016.3
http://dx.doi.org/10.1016/j.jclepro.2020.121954
http://dx.doi.org/10.1007/978-3-319-54852-4_3
http://dx.doi.org/10.1007/978-3-319-54852-4_3
http://dx.doi.org/10.24251/HICSS.2018.480
https://doi.org/10.1002/9781118766804.wbiect111
https://doi.org/10.22598/pi-be/2020.14.2.197


 The Importance of Knowledge Breadth in the Digitalization Process of Social Entrepreneurship 99 

Chazette, L., Brunotte, W., & Speith, T. (2021). Exploring explainability: a definition, a model, and a knowledge 
catalogue. In 2021 IEEE 29th international requirements engineering conference (RE) (pp. 197-208). IEEE. 

Retrieved from: https://www.researchgate.net/publication/353766896_Exploring_Explainability_A_Definition_a_ 

Model_and_a_Knowledge_Catalogue  
Čobanović, K. J., Nikolić-Đorić, E. B., & Mutavdžić, B. C. (2003). Multiple comparison tests. Letopis naučnih 

radova Poljoprivrednog fakulteta, 27(1), 66-73. Retrieved from: https://scindeks.ceon.rs/article.aspx? 

artid=0546-82640301066C   
Damanpour, F., & Aravind, D. (2012). Managerial innovation: Conceptions, processes and antecedents. 

Management and Organization Review, 8(2), 423-454. http://dx.doi.org/10.1111/j.1740-8784.2011.00233.x  

Day, A., Barber, L., & Tonet, J. (2019). Information Communication Technology and Employee Well-Being: 

Understanding the “iParadox Triad” at Work. The Cambridge Handbook of Technology and Employee 

Behavior, 580-607. http://dx.doi.org/10.1017/9781108649636.022  

De Groen, W. P., Lenaerts, K., Bosc, R., & Paquier, F. (2017). Impact of digitalisation and the on-demand 
economy on labour markets and the consequences for employment and industrial relations. Final Study. 

CEPS Special Report, August 2017. Retrieved from: https://www.eesc.europa.eu/sites/default/files/ 

resources/docs/qe-02-17-763-en-n.pdf  
Dees, J. G. (1998). The meaning of social entrepreneurship. The Kauffman Center for Entrepreneurial 

Leadership. Kansas City, MO and Palo Alto, CA. 

del-Corte-Lora, V., Molina-Morales, F. X., & Vallet-Bellmunt, T. M. (2016). Mediating effect of creativity 
between breadth of knowledge and innovation. Technology Analysis & Strategic Management, 28(7), 768-

782. http://dx.doi.org/10.1080/09537325.2016.1142075  

Duncan, D. B. (1955). Multiple range and multiple F tests. Biometrics, 11(1), 1-42. https://doi.org/10.2307/ 
3001478  

Farazi, M. S., Gopalakrishnan, S., & Perez-Luño, A. (2019). Depth and breadth of knowledge and the 

governance of technology alliances. Journal of Engineering and Technology Management, 54, 28-40. 
https://doi.org/10.1016/j.jengtecman.2019.08.002  

Ferreras-Méndez, J. L., Newell, S., Fernández-Mesa, A., & Alegre, J. (2015). Depth and breadth of external 

knowledge search and performance: The mediating role of absorptive capacity. Industrial Marketing 
Management, 47, 86-97. https://doi.org/10.1016/j.indmarman.2015.02.038  

Garzoni, A., De Turi, I., Secundo, G., & Del Vecchio, P. (2020). Fostering digital transformation of SMEs: a four 

levels approach. Management Decision, 58(8), 1543-1562. http://dx.doi.org/10.1108/MD-07-2019-0939  
Guerrero, M., Santamaría-Velasco, C. A., & Mahto, R. (2021). Intermediaries and social entrepreneurship 

identity: Implications for business model innovation. International Journal of Entrepreneurial Behavior & 

Research, 27(2), 520-546. http://dx.doi.org/10.1108/IJEBR-10-2020-0679  
Hagel III, J., Brown, J. S. S. T. L. K. M., Samoylova, T., Lobaugh, K., & Goel, N. (2015). The retail 

transformation: Cultivating choice, experience, and trust. Deloitte University Press. Retrieved from: 

https://www2.deloitte.com/content/dam/Deloitte/za/Documents/consumer-
business/ZA_RetailTrans_ConsumerBusiness_101515.pdf  

Hwang, E., Singh, P., & Argote, L. (2014). Jack of all, master of some: The contingent effect of knowledge 
breadth on innovation. http://dx.doi.org/10.2139/ssrn.3375528  

Jegede, O. O. (2017). Linking information sources, innovation outputs and performance in Nigeria’s Mining 

Sector. Journal of Entrepreneurship and Innovation Management, 6(2), 73-95. Retrieved from 
https://dergipark.org.tr/en/pub/jeim/issue/52609/692578  

Jha, S., Balaji, M. S., Yavas, U., & Babakus, E. (2017). Effects of frontline employee role overload on customer 

responses and sales performance. European Journal of Marketing, 51(2), 282-303. http://dx.doi.org/10.1108/EJM-
01-2015-0009  

Jin, J. L., Shu, C., & Zhou, K. Z. (2019). Product newness and product performance in new ventures: contingent 

roles of market knowledge breadth and tacitness. Industrial Marketing Management, 76, 231-241. 
http://dx.doi.org/10.1016/j.indmarman.2018.08.009  

Kazemi, M., & Allahyari, M. Z. (2010). Defining a knowledge management conceptual model by using MADM. 

Journal of knowledge management, 14(6), 872-890. http://dx.doi.org/10.1108/13673271011084916  
Kergroach, S. (2020). Giving momentum to SME digitalization. Journal of the International Council for Small 

Business, 1(1), 28-31. http://dx.doi.org/10.1080/26437015.2020.1714358  

Kraus, S., Niemand, T., Halberstadt, J., Shaw, E., & Syrjä, P. (2017). Social entrepreneurship orientation: 
development of a measurement scale. International Journal of Entrepreneurial Behavior & Research, 

23(6), 977-997. http://dx.doi.org/10.1108/IJEBR-07-2016-0206  

Legner, C., Eymann, T., Hess, T., Matt, C., Böhmann, T., Drews, P., ... & Ahlemann, F. (2017). Digitalization: 
opportunity and challenge for the business and information systems engineering community. Business & 

information systems engineering, 59(4), 301-308. https://doi.org/10.1007/s12599-017-0484-2  

https://www.researchgate.net/publication/353766896_Exploring_Explainability_A_Definition_a_%0bModel_and_a_Knowledge_Catalogue
https://www.researchgate.net/publication/353766896_Exploring_Explainability_A_Definition_a_%0bModel_and_a_Knowledge_Catalogue
https://scindeks.ceon.rs/article.aspx?%0bartid=0546-82640301066C
https://scindeks.ceon.rs/article.aspx?%0bartid=0546-82640301066C
http://dx.doi.org/10.1111/j.1740-8784.2011.00233.x
http://dx.doi.org/10.1017/9781108649636.022
https://www.eesc.europa.eu/sites/default/files/%0bresources/docs/qe-02-17-763-en-n.pdf
https://www.eesc.europa.eu/sites/default/files/%0bresources/docs/qe-02-17-763-en-n.pdf
http://dx.doi.org/10.1080/09537325.2016.1142075
https://doi.org/10.2307/%0b3001478
https://doi.org/10.2307/%0b3001478
https://doi.org/10.1016/j.jengtecman.2019.08.002
https://doi.org/10.1016/j.indmarman.2015.02.038
http://dx.doi.org/10.1108/MD-07-2019-0939
http://dx.doi.org/10.1108/IJEBR-10-2020-0679
https://www2.deloitte.com/content/dam/Deloitte/za/Documents/consumer-business/ZA_RetailTrans_ConsumerBusiness_101515.pdf
https://www2.deloitte.com/content/dam/Deloitte/za/Documents/consumer-business/ZA_RetailTrans_ConsumerBusiness_101515.pdf
http://dx.doi.org/10.2139/ssrn.3375528
https://dergipark.org.tr/en/pub/jeim/issue/52609/692578
http://dx.doi.org/10.1108/EJM-01-2015-0009
http://dx.doi.org/10.1108/EJM-01-2015-0009
http://dx.doi.org/10.1016/j.indmarman.2018.08.009
http://dx.doi.org/10.1108/13673271011084916
http://dx.doi.org/10.1080/26437015.2020.1714358
http://dx.doi.org/10.1108/IJEBR-07-2016-0206
https://doi.org/10.1007/s12599-017-0484-2


100 I. ĐALIĆ, Ž. ERCEG, N. ĐALIĆ 

Leiponen, A. (2005). Skills and innovation. International Journal of Industrial Organization, 23(5-6), 303-323. 
http://dx.doi.org/10.1016/j.ijindorg.2005.03.005  

Leiponen, A., & Helfat, C. E. (2010). Innovation objectives, knowledge sources, and the benefits of breadth. 

Strategic Management Journal, 31(2), 224-236. http://dx.doi.org/10.1002/smj.807  
Lodh, S., & Battaggion, M. R. (2015). Technological breadth and depth of knowledge in innovation: the role of 

mergers and acquisitions in biotech. Industrial and Corporate Change, 24(2), 383-415. 

http://dx.doi.org/10.1093/icc/dtu013  
Lovrić, M., Komić, J. & Stević, S. (2006). Statistička analiza, metodi i primjena [Statistical analysis, methods, 

and applications]. Banja Luka: Univerzitet u Banjoj Luci, Ekonomski fakultet. 

Ludbrook, F., Michalikova, K. F., Musova, Z., & Suler, P. (2019). Business models for sustainable innovation in 

industry 4.0: Smart manufacturing processes, digitalization of production systems, and data-driven decision 

making. Journal of Self-Governance and Management Economics, 7(3), 21-26. https://doi:10.22381/JSME7320193  

Mannucci, P. V., & Yong, K. (2018). The differential impact of knowledge depth and knowledge breadth on creativity 
over individual careers. Academy of Management Journal, 61(5), 1741-1763. http://dx.doi.org/10.5465/amj. 

2016.0529  

Martin, R. L., & Osberg, S. (2007). Social entrepreneurship: The case for definition. Stanford Social Innovation 
Review, 5(2), 29–39. https://doi.org/10.48558/TSAV-FG11  

Moorthy, S., & Polley, D. E. (2010). Technological knowledge breadth and depth: performance impacts. 

Journal of Knowledge Management, 14(3), 359-377. http://dx.doi.org/10.1108/13673271011050102  
Müller, S. (2012). Business Models in Social Entrepreneurship. In: Volkmann C., Tokarski K., Ernst K. (eds) 

Social Entrepreneurship and Social Business. Gabler Verlag. https://doi.org/10.1007/978-3-8349-7093-0_6  

Nagano, H. (2019). The growth of knowledge through the resource-based view. Management Decision, 58(1), 
98-111. http://dx.doi.org/10.1108/MD-11-2016-0798  

Petković, S. (2021). Preduzetništvo i inovacije u digitalnoj eri [Entrepreneurship and Innovation in the Digital 

Age]. Banja Luka: Univerzitet u Banjoj Luci, Ekonomski fakultet. 
Petričević, T. (2012). O društvenoj ekonomiji i društvenom poduzetništvu. Poduzetništvo u službi zajednice 

[On the social economy and social entrepreneurship. Entrepreneurship in the service of the community]. 

Zbornik radova o društvenom poduzetništvu. Zagreb: Nacionalna zaklada za razvoj civilnoga društva 
Zagreb. (pp. 11-20). Retrieved from: https://voxfeminae.net/vijesti/poduzetnistvo-u-sluzbi-zajednice-pdf/  

Rachinger, M., Rauter, R., Müller, C., Vorraber, W., & Schirgi, E. (2019). Digitalization and its influence on 

business model innovation. Journal of Manufacturing Technology Management, 30(8), 1143-1160. 
http://dx.doi.org/10.1108/JMTM-01-2018-0020  

Radicic, D. (2020). Breadth of external knowledge search in service sectors. Business Process Management 

Journal, 27(1), 230-252. http://dx.doi.org/10.1108/BPMJ-01-2020-0018  
Ratten, V. (2018). Social entrepreneurship through digital communication in farming. World Journal of 

Entrepreneurship, Management and Sustainable Development, 14(1), 99-110. http://dx.doi.org/10.1108/ 

WJEMSD-07-2017-0045  
Ridley-Duff, R., & Bull, M. (2011). Understanding social enterprise: Theory and practice. London: Sage.  

Riedl, R., Benlian, A., Hess, T., Stelzer, D., & Sikora, H. (2017). On the relationship between information management 
and digitalization. Business & Information Systems Engineering, 59(6), 475-482. http://dx.doi.org/10.1007/ 

s12599-017-0498-9  

Saleh, A. A., Sani, M. K. J. A., & Noordin, S. A. (2018). Conceptualizing knowledge management, individual 
absorptive capacity and innovation capability: A proposed framework. International Journal of Academic 

Research in Business and Social Science, 8(9), 385-395. http://dx.doi.org/10.6007/IJARBSS/v8-i9/4600  

Schallmo, A., & Daniel, R. (2018). Digital Transformation Now! Guiding the Successful Digitalization of 
YourBusiness Model. Springer Science+ Business Media, LLC. Retrieved from: https://zlibrary.to/pdfs/ 

digital-transformation-now-guiding-the-successful-digitalization-of-your-business-model-pdf  

Seelos, C., & Mair, J. (2005). Social entrepreneurship: Creating new business models to serve the poor. 
Business horizons, 48(3), 241-246. http://dx.doi.org/10.1016/j.bushor.2004.11.006  

Stević, Ž., Đalić, I., Pamučar, D., Nunić, Z., Vesković, S., Vasiljević, M., & Tanackov, I. (2019). A new hybrid 

model for quality assessment of scientific conferences based on Rough BWM and SERVQUAL. 
Scientometrics, 119(1), 1-30. http://dx.doi.org/10.1007/s11192-019-03032-z  

Stević, Ž., Tanackov, I., Puška, A., Jovanov, G., Vasiljević, J., & Lojaničić, D. (2021). Development of 

modified SERVQUAL–MCDM model for quality determination in reverse logistics. Sustainability, 13(10), 
5734. http://dx.doi.org/10.3390/su13105734  

Sylla, E. D. (2014). Tercentenary of Ars Conjectandi (1713): Jacob Bernoulli and the founding of mathematical 

probability. International Statistical Review, 82(1), 27-45. http://dx.doi.org/10.1111/insr.12050  

http://dx.doi.org/10.1016/j.ijindorg.2005.03.005
http://dx.doi.org/10.1002/smj.807
http://dx.doi.org/10.1093/icc/dtu013
https://doi:10.22381/JSME7320193
http://dx.doi.org/10.5465/amj.%0b2016.0529
http://dx.doi.org/10.5465/amj.%0b2016.0529
https://doi.org/10.48558/TSAV-FG11
http://dx.doi.org/10.1108/13673271011050102
https://doi.org/10.1007/978-3-8349-7093-0_6
http://dx.doi.org/10.1108/MD-11-2016-0798
https://voxfeminae.net/vijesti/poduzetnistvo-u-sluzbi-zajednice-pdf/
http://dx.doi.org/10.1108/JMTM-01-2018-0020
http://dx.doi.org/10.1108/BPMJ-01-2020-0018
http://dx.doi.org/10.1108/%0bWJEMSD-07-2017-0045
http://dx.doi.org/10.1108/%0bWJEMSD-07-2017-0045
http://dx.doi.org/10.1007/%0bs12599-017-0498-9
http://dx.doi.org/10.1007/%0bs12599-017-0498-9
http://dx.doi.org/10.6007/IJARBSS/v8-i9/4600
https://zlibrary.to/pdfs/%0bdigital-transformation-now-guiding-the-successful-digitalization-of-your-business-model-pdf
https://zlibrary.to/pdfs/%0bdigital-transformation-now-guiding-the-successful-digitalization-of-your-business-model-pdf
http://dx.doi.org/10.1016/j.bushor.2004.11.006
http://dx.doi.org/10.1007/s11192-019-03032-z
http://dx.doi.org/10.3390/su13105734
http://dx.doi.org/10.1111/insr.12050


 The Importance of Knowledge Breadth in the Digitalization Process of Social Entrepreneurship 101 

Symeonidou, N., Leiponen, A., Autio, E., & Bruneel, J. (2022). The origins of capabilities: Resource allocation 
strategies, capability development, and the performance of new firms. Journal of Business Venturing, 

37(4), 106208. http://dx.doi.org/10.1016/j.jbusvent.2022.106208  

Thrassou, A., Uzunboylu, N., Vrontis, D., & Christofi, M. (2020). Digitalization of SMEs: A Review of 
Opportunities and Challenges. In: Thrassou, A., Vrontis, D., Weber, Y., Shams, S.M.R., Tsoukatos, E. 

(eds) The Changing Role of SMEs in Global Business (pp. 179-200). Palgrave Studies in Cross-disciplinary 

Business Research, In Association with EuroMed Academy of Business. Cham: Palgrave Macmillan. 
http://dx.doi.org/10.1007/978-3-030-45835-5_9  

Van Welsum, D. (2016). Sharing is caring? Not quite. Some observations about ‘the sharing economy’. World 

Development Report Background Papers. Retrieved from: https://openknowledge.worldbank.org/server/api/ 

core/bitstreams/949804fd-50e1-5fdc-935f-735ff265e721/content  

Volkmann, C., Tokarski, K., & Ernst, K. (2012). Social entrepreneurship and social business. An Introduction 

and Discussion with Case Studies. Wiesbaden: Gabler.  
Vukmirović,  N. (2006). Savremeno preduzetništvo [Modern Entrepreneurship]. Banja Luka: Univerzitet u 

Banjoj Luci, Ekonomski fakultet. 

Wadhwani, R. D., Kirsch, D., Welter, F., Gartner, W. B., & Jones, G. G. (2020). Context, time, and change: 
Historical approaches to entrepreneurship research. Strategic Entrepreneurship Journal, 14(1), 3-19. 

http://dx.doi.org/10.1002/sej.1346  

Wulleman, M., & Hudon, M. (2016). Models of social entrepreneurship: empirical evidence from Mexico. 
Journal of Social Entrepreneurship, 7(2), 162-188. http://dx.doi.org/10.1080/19420676.2015.1057207  

Xu, S. (2015). Balancing the two knowledge dimensions in innovation efforts: an empirical examination among 

pharmaceutical firms. Journal of product innovation management, 32(4), 610-621. http://dx.doi.org/10.1111/ 
jpim.12234  

ZEW. (2016). https://www.zew.de/en/research-at-zew, accessed 17.4.2023. 

Zhang, J. (2016). Facilitating exploration alliances in multiple dimensions: the influences of firm technological 
knowledge breadth. R&D Management, 46(S1), 159-173. http://dx.doi.org/10.1111/radm.12127  

ZNAČAJ ŠIRINE ZNANJA U PROCESU DIGITALIZACIJE 

SOCIJALNOG PREDUZETNIŠTVA 

Jedan od načina rešavanja ekonomskih i društvenih problema je socijalno preduzetništvo. U 

današnjem turbulentnom okruženju, pitanje opstanka postavlja se svim privrednim subjektima, pa i 

onima koji posluju kao subjekti socijalnog preduzetništva. Digitalizacija poslovanja je neophodan 

proces u inoviranju poslovnih modela. U ovom istraživanju posmatrali smo uticaj širine znanja na 

proces digitalizacije poslovanja subjekata socijalnog preduzetništva. U cilju merenja širine znanja 

koristili smo planove edukacije iz oblasti digitalizacije, broj sertifikovanih i stručnih predavača, 

broj izvora znanja, patente i kreativnost. Osnovni cilj istraživanja je da se utvrdi da li širina znanja 

može doprineti ubrzanju procesa digitalizacije socijalnog preduzetništva i na taj način doprineti 

njegovom razvoju. U istraživanju je učestvovalo 97 subjekata socijalnog preduzetništva iz Bosne i 

Hercegovine (BiH). Podaci su prikupljeni pomoću upitnika i analizirani korišćenjem metoda 

korelacije i regresije. Istraživali smo značaj širine znanja u procesu digitalizacije socijalnog 

preduzetništva. Prema rezultatima istraživanja, širina znanja značajno utiče na primenu digitalizacije u 

subjektima socijalnog preduzetništva. 

Ključne reči: socijalno preduzetništvo, širina znanja, digitalizacija, ekonomski i društveni razvoj 
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